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Dear Reader,

Itis our pleasure to present to you the GMCVB’s Communications clipping report for the month
of July 2020. Within these pages you will be given a firsthand look at the results garnered by
the efforts of the Communications Team at The Greater Miami Convention & Visitors Bureau.

The Communications Activity report is constructed of four sections:

o Key Performance Indicators: lllustrates the circulation, media impressions,
advertising equivalency, and social media mentions for Greater Miami and The
Beaches. These results are presented both as year-to-date and monthly figures.

e Activity Summary Report: This section provides you an in-depth view at the
activities for the month.

e Clippings: The results of the media team'’s efforts are captured in this section where
you will find the all the press clippings resulting for the given month. Clippings are
listed in order by the following markets: USA and Canada, Local/Corporate
Communication. Due to the COVID-19 pandemic, the GMCVB paused relationships
with most of its global PR agencies. Therefore, this month’s report includes only
clippings from the US/Canada and Local/Corporate Communication markets.

It is an absolute privilege promoting Greater Miami and The Beaches to the world through our
domestic and international public relations efforts. If you have any questions about this report
please feel free to reach the Communications Team directly at 305.539.3084.

Sincerely,
William D. Talbert, IIl, CDME Jennifer Diaz
President & CEO Vice President of Communications

701 Brickell Avenue, Suite 2700 * Miami, FL 33131 * USA * 305.539.3000 * MiamiandBeaches.com

International Offices: Argentina * Brazil * Canada * Colombia * Ecuador * France * Germany * Mexico * Peru * United Kingdom * Venezuela
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Note: The Key Performance Indicators (KPI) section provides you with a snapshot view of the results
garnered by the efforts of the communications department during the month of July 2020.

Key Performance Indicators

July 2020 Year to Date
Overall Total Circulation: 382,523,021 6,416,654,500
Overall Total Media Impressions: 1956,307,553 16,041,036,250
Overall Total Ad Equivalency: $763,919 $21,529,038
General Circulation: 382,494,760 6,323,686,845
General Media Impressions: 956,236,900 15,809,271,112
General Ad Equivalency: $763,863 $21,293,031
MICE Circulation: 28,261 92,967,655
MICE Media Impressions: 70,653 232,419,137
MICE Ad Equivalency: $55 $236,006
Corporate Comm Circulation: 81,631 62,473,269
Corporate Comm Media Impressions: 2,500 155,981,595
Corporate Comm Ad Equivalency:  $1,000 $158,063
Number of FAMS: 0 14
Number of Media Visits: 1 76
Number of Media Missions: 0 11
Number of Promotions: 0 4



NOTE: This section contains descriptions of all activities involving the media relations &
promotions team throughout the month.

COMMUNICATIONS DIVISION
Activity Summary Report
July 2020

CORPORATE COMMUNICATIONS:

e MIAMIANS WHO SHINE: WILLIAM AND MAC OSBORNE - July 5, 2020: As
part of the GMCVB’s tourism recovery campaign, Miami Shines, the GMCVB honors
individuals who have helped Miami “Shine” during the Covid-19 Pandemic through their
extraordinary efforts. In response to the COVID-19 pandemic, Will and Mac Osborne
founded Meals for Heroes Miami, a not-for-profit, donation-based organization created to
feed the stressed and exhausted first responders risking their lives daily while providing
revenue and protecting jobs at restaurants throughout Miami-Dade County. Later partnering
with the Miami Beach Chamber of Commerce and the Greater Miami Convention &
Visitors Bureau through its Miami Eats program, Meals for Heroes Miami has provided
thousands of meals to hospital emergency rooms and ICUs, EMS and first responder teams,
and COVID-19 mobile testing centers with fresh meals cooked and prepared by local Miami
restaurants and caterers. GMCVB Communications organized the interview, handled all
interview preparations and prepared statements to announce the honor which were
distributed via the What’s Happening Newsletter, Stakeholder communications and through
social media posts.

e MIAMIANS WHO SHINE: MICHAEL CHENG - DEAN, F.I.U. CHAPLIN
SCHOOL OF TOURISM & HOSPITALITY MANAGEMENT- July 13, 2020: As
part of the GMCVDB’s tourism recovery campaign, Miami Shines, the GMCVB honors
individuals who have helped Miami “Shine” during the Covid-19 Pandemic through their
extraordinary efforts. Michael Cheng, Dean of the F.I.U. Chaplin School of Tourism &
Hospitality Management was recognized for helping to establish the SOBEWFF® & FIU
Chaplin School Hospitality Industry Relief Fund. GMCVB Communications organized the
interview, handled all interview preparations and prepared statements to announce the honor
which were distributed via the What’s Happening Newsletter, Stakeholder communications
and through social media posts.

e MIAMIANS WHO SHINE: STEPHEN SHELLEY, CEO & PRESIDENT, FARM
SHARE - July 19, 2020: As part of the GMCVB’s tourism recovery campaign, Miami
Shines, the GMCVB honors individuals who have helped Miami “Shine” during the Covid-
19 Pandemic through their extraordinary efforts. Farm Share and its President and CEO
Stephen Shelley was recognized for providing food to those in need during the Covid-19
Pandemic. As a disaster relief organization, Farm Share has a history of responding to
disasters and since March 21st, at the beginning of the pandemic, the organization has
distributed more than 43 tons of food to people in need across the state of Florida.



MIAMI BEACH CHAMBER OF COMMERCE “BADASS WOMEN AWARD” —
July 30, 2020: The Communications Team submitted the nomination of Connie Kinnard,
GMCVB Vice President of the Multicultural Tourism Development Department (MTDD)
for the Greater Miami Beach Chamber & City National Bank Badass Women of The Year
BWOTY) Award in the category of Diversity, Inclusion & Equity. The Team followed up
the nomination with an application citing her leadership and personal impact in the travel
industry and her years of experience in multicultural tourism sales and development.

MEDIA ASSISTANCE:

Local Media:

MIAMI TODAY (U.S./Local) July 6, 2020: GMCVB Communications organized an interview
between GMCVB Chief Operating Officer, Rolando Aedo and Miami Today reporter Kylea Henseler,
who was covering the reopening of hotels in Miami and the recovery of our hospitality industry as
well as the immediate and longer-term future of the industry and the GMCVDB’s role in that recovery.
The Team provided speaking points and updated research data for the interview.

MIAMI TODAY (U.S./Local) July 13, 2020: GMCVB Communications assisted Miami Today
reporter Abraham Galvan who was working on a story about how restaurants are adjusting to new
county safety rules and regulations restricting indoor dining and how will this new rule affect
restaurants that do have outdoors seating verses those that don't have that option. The Team assisted
the writer by arranging Chef interviews to learn how restaurant owners and management are doing
now to readjust and making it work.

NBC6/WTV] (U.S./Local) July 13, 2020: GMCVB Communications Team organized an interview
between GMCVB Chief Operating Officer, Rolando Aedo and NBC6 reporter Steve Litz who was
doing a story about hotel industry impact tied to news that The Clevelander was closing temporarily.
The Team provided him with research data on the current state of hotel bookings and arranged the
interview during which Rolando spoke about the GMCVB Miami Shines hotel packages and special
offers.

Miami Herald (U.S./Local) July 28, 2020: GMCVB Communications Team organized an intetview
between GMCVB Chief Operating Officer, Rolando Aedo and Miami Herald reporter, Rob Wile who
was working on a story about hotel performance due to recent upticks in Coronavirus cases in
Miami. The Team provided updated occupancy figures and other relevant data in preparation for the
interview.

U.S./Canada:

CTV TELEVISION NETWORK/VANCOUVER (U.S./Canada) July 7, 2020: GMCVB
Communications secured a virtual happy hour broadcast travel segment with influencer Natalie
Preddie for CTV Television Network, a Canadian English-language terrestrial television network and
Canada's largest privately-owned television network. The virtual happy hour segment aired the
following week and included segments about Wynwood and Zoo Miami. The Team provided b-roll
for the segment.

USA TODAY GOESCAPE FLORIDA/CARIBBEAN (U.S./Canada) July 14, 2020: GMCVB
Communications Team organized an interview between GMCVB Chief Operating Officer, Rolando
Aedo and Lisa Beach, a freelance writer working on assignment for USA TODAY GoEscape



Florida/ Caribbean magazine. 'The atticle, tentatively titled “Miami’s Reopening Outlook: Tourism &
Hospitality Officials Open Up About the Future of Travel,”will focus on Miami’s comeback during
COVID-19. The forward-looking piece will address the reopening phases and protocols as well as
what’s open for business and what’s not. The issue, which will have a focus on winter travel, will be
available on newsstands from Aug. 31 through mid-October 2020.

Europe:

SMQ-SENOR MARQUES (Spain) July 2, 2020: GMCVB Communications Team assisted
Pilar Ortega, a journalist preparing a special Tourism & Leisure issue for the Spanish luxury
magazine SMQ-Seior Margués, with a section dedicated to Miami. SMQ is a 500-page glossy
magazine aimed at an elite Spanish target market with a print publication of 15,000 copies

and an audience is 36,000 readers. The magazine does not have an online version and has a
price of € 50 per copy with distribution available only by subscription. SMQ annually
organizes the Autobello contest in Barcelona, Madrid, Marbella and Bilbao, an international
contest where attendees compete not only with their sports car, but also with their high-end
watches.

THE TELEGRAPH (UK) July 7, 2020: GMCVB Communications Team assisted The
Telegraph provided destination info for an article about U.S. cities reopening titled “Can I
visit the US? The latest advice as the country is placed on the 'red' list.” Recently named as
the UK’s leading quality news brand, The Telegraph has a print circulation of 317,817 and its
digital content reaches 25 million unique users across the UK.

GAYTRAVEL TV (Germany) July 28, 2020: GMCVB Communications Team assisted Phil
Hollister, working on updating Miami content and video for GayTravel TV in their efforts

to help gay travel recover. GayTravel TV is building a resource for travelers that will contain
the biggest video archive for travel inspiration and an amazing image archive of gay travel
destinations, gay friendly hotels, gay prides, gay parties, and more.

MEDIA VISITS:

US/Canada

OUTCOAST.COM (U.S./Canada) July 3-5, 2020: GMCVB Communications assisted Rachel
Covello, publisher of OutCoast.com, Gay Florida Travel Online Magazine who hit the road to promote
LGBTQ Florida road trips that highlight solo travel and safe travel during this unprecedented time.
Rachel was in Miami to do reseatch for this coverage and visited LGBTQ-inclusive hotels,
restaurants and attractions.

WEBSITE/CONTENT ASSISTANCE.:

ARTICLE FACT CHECKING: GMCVB Communication Teamassisted in fact
checking/updating vatious articles to keep content on the GMCVB website up-to-date and
fresh.

VIRTUAL MIAMI PROGRAMMING: GMCVB Communications Team assisted in
writing descriptions for Virtual Miami programming being rolled out on the GMCVB
website for the Miami Shines recovery campaign.


https://www.yachtandmedia.com/medios-de-comunicaci%C3%B3n/revista-smq/
https://www.telegraph.co.uk/travel/destinations/north-america/united-states/articles/when-america-reopen-can-uk-travel-ban-us-advice/
https://www.telegraph.co.uk/travel/destinations/north-america/united-states/articles/when-america-reopen-can-uk-travel-ban-us-advice/
https://gaytraveltv.com/

Note: The following section contains a clip report spreadsheet with the quantitative results of the
coverage secured by the Communications team for the month of July 2020. Following the clip
report spreadsheet, you will find the clippings associated with the clip report, if you have any
questions please feel free to reach out to us.



Note: The following section contains a clip report spreadsheet with the quantitative results of the coverage secured by the Communications team for the month of July 2020. Following the clip report spreadsheet
you will find the clippings associated with the clip report, if you have any questions please feel free to reach out to us.

MEDIA RELATIONS CLIPPING REPORT FOR THE MONTH OF JULY 2020

PUBLICATION AUTHOR'S NAME KEY MESSAGES CIRCULATION/
VISITS PER DAY

AD EQUIV

RESULT OF

PUBLICATION TYPE

Assisted Clips: US/CANADA

The Culture Trip June 30, 2020 Becca Blond Community Resilience/Recovery 3,687,955 $4,264 | Proactive Pitching DIGITAL
WSVN 7 News Julv 1. 2020 Branca Communitv Resilience/Recoverv 344,20 $647 | Other DIGITAL
Maxim Julv 1. 2020 Chris Wilson Communitv Resilience/Recoveryv: D 1 Miami 455,20 $856 [Other DIGITAL
The Real Deal Julv 1. 2020 Erik Boinanskv Communitv Resilience/Recoverv: Culinarv 475,124 $893 |Other DIGITAL
IWB Julv 1. 2020 N/A Communitv Resilience/Recovery 56,706 $107 [Other DIGITAL
The Real Deal Julv 1. 2020 Alexis Manrodt Communitv Resilience/Recoverv: Culinarv 475,124 $893 |Other DIGITAL
Marketers Media Julv 1. 2020 N/A Arts & Ci & Heritaae Neiahborhoods: D 1 Miami 11, $22 |Other DIGITAL
Swaav Julv 1. 2020 N/A Desti Miami 10, $21 |Other DIGITAL
Haute Living Julv 1. 2020 Paiae Arts & Ci & Heritaae Neiahborhoods: Culinary 52, $99 |Other DIGITAL
Business Insider Julv 2. 2020 Leila Naiafi Desti Miami 29,655, $55.752 [Other DIGITAL
Maxim Julv 2. 2020 Maxim Staff Culinarv. 455,20 $856 [Other DIGITAL
Florida Rambler Julv 2. 2020 Bob Rountree Communitv Resilience/Recovery: D ) Miami 20,47 39 _[Other BLOG
Miami's Community Julv 2. 2020 N/A D Miami 19,24 36 _[Other DIGITAL
WSVN 7 News Julv 2. 2020 Branca Communitv Resilience/Recoverv 344,20 $647 | Other DIGITAL
Miami's Community July 2, 2020 N/A D Miami 19,244 36_| Other DIGITAL
The Real Deal Julv 2. 2020 Katherine Kallerais Communitv Resilience/Recoverv: Culinarv 475,124 $893 |Other DIGITAL
Florida Rambler Julv 2. 2020 Bob Rountree Community Resilience/Recovery 20,47 $39 |Other BLOG
Florida Rambler Julv 2. 2020 Bob Rountree Communitv Resilience/Recoverv 20,479 $39 |Other BLOG
Miami's Community Julv 2. 2020 N/A Communitv Resilience/Recovery 19,244 $36_|Other DIGITAL
www.thewc com Julv 2. 2020 Elle-Rose Destination Miami 460 $1 |Other DIGITAL
Yahoo News Julv 3. 2020 Michelle Marchante. April Rubir| D Miami 20,456,916 $38,459 [Other DIGITAL
Fox 35 Orlando Julv 3. 2020 N/A Communitv Resilience/Recoverv: D ) Miami 15,822 $594 |Other DIGITAL
Miami New Times Julv 3. 2020 Clarissa Buch D Miami: Culinary 17,635 $409 [Other DIGITAL
Fox 35 Orlando Julv 3. 2020 N/A Communitv Resilience/Recoverv 15,822 $594 |Other DIGITAL
CBS Miami Julv 4. 2020 N/A Communitv Resilience/Recovery 284,334 $535 [Other DIGITAL
Forbes Julv 5. 2020 Ramsev Oubein Communitv Resilience/Recoverv 33,734,080 $63.420 |Other DIGITAL
Out Coast Julv 5. 2020 Rachel Covello D Miami: Culinarv: Arts & Ci & Heritage Neiaf .408 1 Individual Press Trip DIGITAL
ocietvl9 Julv 5. 2020 Javde Kolb Destination Miami 233,328 4 Other DIGITAL
NBC Miami Julv 5. 2020 N/A D Miami 378,470 7. Other DIGITAL
96k-Rock Julv 6. 2020 N/A Communitv Resilience/Recoverv: Culinarv ,048 $ Other DIGITAL
Julv 6. 2020 N/A Communitv Resilience/Recovery: Culinary ,151 $40 |Other DIGITAL
FOX 7 Austin Julv 6. 2020 N/A Communitv Resilience/Recoverv: Culinarv 152,174 $286 | Other DIGITAL
Fox 32 Julv 6. 2020 N/A Communitv Resilience/Recoverv: Culinarv 368,321 $692 [Other DIGITAL
FOX 4 News Julv 6. 2020 N/A Communitv Resilience/Recoverv: Culinarv 73,110 $701 |Other DIGITAL
FOX 29 Julv 6. 2020 N/A Communitv Resilience/Recoverv: Culinary 444,065 $835 [Other DIGITAL
Fox 13 Tampa Julv 6. 2020 N/A Communitv Resilience/Recoverv: Culinarv 37,850 $1,011 |Other DIGITAL
FOX 10 Phoenix Julv 6. 2020 N/A Communitv Resilience/Recoverv: Culinary 05,303 $1,138 |Other DIGITAL
Yahoo Finanzas | Yahoo Finance Julv 6. 2020 Brooke Sinaman Communitv Resilience/Recoverv: Culinarv 75,811 $519 |Other DIGITAL
FOX Business Julv 6. 2020 Brooke Sinaman Communitv Resilience/Recovery: Culinary 4,996,037 $9,393 |Other DIGITAL
WSVN 7 News July 6, 2020 Andrew Scheinthal Community Resilience/Recovery: Culinary 344,205 $647 | Other DIGITAL
Marketers Media Julv 6. 2020 N/A Arts & Ci & Heritaae Neiat Destination Miami 14,607 $27 |Other DIGITAL
Wwww.unation.com July 6, 2020 Cameron Haldin Destination Miami 5,966 $11 [Other DIGITAL
TravelPulse Julv 7. 2020 Laurie Baratti Communitv Resilience/Recoverv 77,465 $522 [Other DIGITAL
FOX Business July 7, 2020 Brooke Singman Community Resilience/Recovery: Culinary 4,996,037 $9,393 |Other DIGITAL
FOX 7 Austin Julv 7. 2020 Brooke Sinaman Communitv Resilience/Recovery: Culinary 52,174 $286 [Other DIGITAL
Fox 35 Orlando July 7, 2020 N/A Community Resilience/Recovery; Culinary 15,822 $594 | Other DIGITAL
FOX 4 News Julv 7. 2020 Brooke Sinaman Communitv Resilience/Recovery: Culinary 73,110 $701 [Other DIGITAL
Fox 13 Tampa, July 7, 2020 Brooke Singman Community Resilience/Recovery; Culinary 537,850 $1,011 |Other DIGITAL
com Julv 7. 2020 Rvan Nicol Community Resilience/Recovery 257,763 $485 [Other DIGITAL
Reader's Digest July 8, 2020 Brooke Nelson Community Resilience/Recovery 2,908,942 $5,469 |Other DIGITAL
Time Out Julv 8. 2020 Virginia Gil Culinary 4,073,298 $7,658 |Other DIGITAL
TripSavwy July 8, 2020 Devorah Lev-Tov Arts & Ct i & Heritage Neighborhoods; Destination Miami 2,076,450 $3,904 | Proactive Pitching DIGITAL
D Julv 8. 2020 Mava Kachroo-Levine Arts & Ci & Heritaae Neiat Destination Miami: Culinarv. 94,225 $177 [Other DIGITAL
FOX 10 Phoenix July 8, 2020 Brooke Singman Community Resilience/Recovery; Culinary 605,303 $1,138 |Other DIGITAL
com Julv 8. 2020 N/A Destination Miami; Culinary 7,514 $14 [Other DIGITAL
ARTnews July 8. 2020 N/A Arts & C i & Heritage Neiahborhood: 160,611 $302 | Other DIGITAL
The Real Deal Julv 8. 2020 Gredory Prosser Communitv Resilience/Recovery 475,124 $893 [Other DIGITAL
WLRN July 9, 2020 N/A Community Resilience/Recovery: Culinary 78,090 $147 |Other DIGITAL
Marketers Media Julv 9. 2020 N/A Arts & C i & Heritage Neiat Destination Miami 14,607 $27_[Other DIGITAL
BizBash July 9, 2020 Claire Hoffman Destination Miami 41,444 $78 [Other DIGITAL
Miami Culinary Tours Julv 9. 2020 Grace Culinary 1.479 $3 [Other BLOG
Yahoo News July 9, 2020 N/A Arts & Ci & Heritage Neighborhoods; Community Resili very 20,456,916 $38,459 [Other DIGITAL
Miami New Times Julv 10. 2020 Clarissa Buch Culinary 217,635 $409 [Other DIGITAL
Local 10 July 10. 2020 N/A Community Resilience/Recovery: Culinary 762,555 $1,434 |Other DIGITAL
NBC Miami Julv 10. 2020 N/A Communitv Resilience/Recovery: Culinary 378,470 $712 [Other DIGITAL
PureWow July 13, 2020 Clarissa Buch Culinary 1,128,003 $2,121 |Other DIGITAL
Marketers Media Julv 13. 2020 N/A Arts & C i & Heritage Neiat Destination Miami 14,607 $27_[Other DIGITAL
Miami Culinary Tours July 13, 2020 Grace Culinary 1,479 $3 |Other BLOG
Time Out Julv 14. 2020 Virainia Gil Arts & C i & Heritage Neiat 4,073,298 $7.658 |Other DIGITAL
WSVN 7 News July 14, 2020 Reinaldo Llerena Community Resilience/Recovery 344,205 647 _[Other DIGITAL
NBC Miami Julv 14. 2020 N/A Community Resilience/Recovery 378,470 712 | Other DIGITAL
CBS Miami July 14, 2020 N/A Community Resilience/Recovery: Culinary 385,416 725 [Other DIGITAL
i ics.com Julv 15. 2020 Spencer Fordin Communitv Resilience/Recovery 257,763 485 [Other DIGITAL
The Real Deal July 15, 2020 Katherine Kallerais Community Resilience/Recovery 475,124 $893 [Other DIGITAL
The Real Deal Julv 15. 2020 Katherine Kallerais Communitv Resilience/Recovery 476,660 $896 [Other DIGITAL
Vocal July 15, 2020 N/A Arts & Ci & Heritage Neighborhoods: Destination Miami 659,945 $1,241 |Other DIGITAL
sproutr com Julv 15. 2020 N/A Arts & C & Heritage Neiat Destination Miami 1,069 $2 | Other DIGITAL
Marketers Media July 15. 2020 N/A Arts & Ci & Heritage Neighborhoods: Destination Miami 14,607 $27 |Other DIGITAL
enrnews.com Julv 16. 2020 Sandeep Verma Communitv Resilience/Recoverv. 4,954 $9 [Other DIGITAL
VBIProfiles Julv 16. 2020 N/A Community Resilience/Recovery 48,47 $91 |Other DIGITAL
TD Ameritrade Julv 16. 2020 N/A Communitv Resilience/Recovery 100,15: $188 [Other DIGITAL
Newswire Julv 16. 2020 N/A Community Resilience/Recovery 126,04 $237 [Other DIGITAL
Benzinaa Julv 16. 2020 N/A Communitv Resilience/Recoverv. 1,515,161 $2,849 |Other DIGITAL




PR Newswire Julv 16. 2020 N/A Communitv Resilience/Recovery 3,097,021 $5.822 |Other DIGITAL
InsuranceNewsNet Julv 17. 2020 N/A Community Resilience/Recovery 33,372 $63 |Other DIGITAL
sproutr com Julv 17. 2020 N/A Arts & Ci i & Heritaae Neiat D ) Miami .069 $2 [Other DIGITAL
Marketers Media Julv 17. 2020 N/A Arts & Ci & Heritaae Neiahborhoods: D 1 Miami 14,607 $27 |Other DIGITAL
WSVN 7 News Julv 20. 2020 Johari Cantv. Communitv Resilience/Recoverv. 344,205 $647 [Other DIGITAL
T Julv 20. 2020 Community Resilience/Recovery ,146 $4 [Other DIGITAL
Boxden.Com - The urban web's front paae - BX Tech Julv 20. 2020 N/A Communitv Resilience/Recoverv: D 1 Miami 110,818 $208 [Other BLOG
Eater Miami - All Julv 20. 2020 Olee Fowler Community Resilience/Recovery 19,235 $36_|Other BLOG
Marketers Media Julv 20. 2020 N/A Arts & Ci i & Heritaae Neiat D 1 Miami 14,607 $27 |Other DIGITAL
Marketers Media Julv 20. 2020 N/A Arts & Ci & Heritaae Neiahborhoods: D 1 Miami 14,607 27_|Other DIGITAL
Forbes Julv 20. 2020 Suzanne Rowan Kelleher Communitv Resilience/Recoverv: D ) Miami 33,734,080 $63,420 [Other DIGITAL
Patch Julv 21, 2020 N/A Communitv Resilience/Recovery: D 1 Miami 6,809,639 $12,802 [Other DIGITAL
Yahoo News Julv 21. 2020 Paul Communitv Resilience/Recoverv: D ) Miami 20,432,316 $38,413 |Other DIGITAL
Architectural Digest Julv 21, 2020 Allie Weiss Arts & Ci & Heritaae Neiahborhoods: D 1 Miami 1,421,150 $2,672 |Other DIGITAL
com Julv 21. 2020 Destination Miami .824 $24 |Other DIGITAL
Brides Julv 22. 2020 Madaaie Kreienbera Arts & Ci & Heritaae Neiahborhoods: D 1 Miami 860,210 $1,617 |Other DIGITAL
WSVN 7 News Julv 22. 2020 Evan Sieael Communitv Resilience/Recoverv 351,059 $660 [Other DIGITAL
WWW.sazr com Julv 22. 2020 N/A Arts & Ci & Heritaae Neiahborhoods: D 1 Miami ,288 4 | Other DIGITAL
Vocal Julv 23. 2020 N/A Destination Miami: Culinarv. 606,135 $1,140 |Other DIGITAL
Munaluchi Bride Julv 23. 2020 Angela Conner Arts & Ci & Heritaae Neiahborhoods: D 1 Miami ,697 $13 |Other BLO!
MSN Julv 23. 2020 N/A Destination Miami 67,151,556 $126,245 |Other DIG L
Cape Mav County Herald Julv 23. 2020 N/A Community Resilience/Recovery: Arts & Culture/Multicultural & Heritaae Neighborhoods 29,467 $55 |Other DIG L
The Real Deal Julv 24. 2020 Francisco Alvarado Communitv Resilience/Recoverv 476,660 $896 | Other DIGITAL
The Real Deal Julv 24. 2020 Francisco Alvarado Communitv Resilience/Recovery 476,660 $896 [Other DIG L
EDM Sauce Julv 24. 2020 N/A Communitv Resilience/Recoverv: D 1 Miami 50,150 $94 |Other DIGITAL
Your EDM Julv 24. 2020 Karlie Powell Communitv Resilience/Recovery: D 1 Miami 135,692 $255 [Other DIG L
PubClub Julv 25. 2020 Kevin Wilkerson Communitv Resilience/Recoverv: D ) Miami 5,155 $10 |Other BLOG
Larrv Brown Sports Julv 26. 2020 Grev Panke Communitv Resilience/Recoveryv: D 1 Miami 81,309 $153 [Other BLOG
Tulsa World Julv 26. 2020 Steven Wine Communitv Resilience/Recoverv: D ) Miami 958,008 $1.801 |Other DIGITAL
Julv 27. 2020 N/A Destination Miami 45,965 $86 | Other DIGITAL
WLRN Julv 27. 2020 N/A Communitv Resilience/Recovery 107.492 $202 | Other DIGITAL
Comeback Sports Julv 27. 2020 Matt Claop Communitv Resilience/Recoveryv: D 1 Miami 41,494 $78 |Other BLOG
WSVN 7 News Julv 27. 2020 N/A Communitv Resilience/Recoverv 351,059 $660 | Other DIGITAL
NewsDio Julv 27. 2020 N/A Communitv Resilience/Recoveryv: D 1 Miami 21,052 $40 |Other DIGITAL
NBC Sports Julv 28. 2020 Craia Calcaterra Communitv Resilience/Recoverv: D Y Miami 124,307 $234 [Other DIGITAL
Yahoo! Sports Julv 28. 2020 Craig Calcaterra Communitv Resilience/Recoveryv: D 1 Miami 7,878,407 $14,811 [Other DIGITAL
WLRN Julv 28. 2020 Chris Reminaton Arts & C i & Heritaae Neiahborhoods: Communitv Resili verv: D 1 Miami 107.492 $202 | Other DIGITAL
CNN Julv 28. 2020 Anderson Cooper Community Resilience/Recovery 13,510,111 $25,399 [Other DIGITAL
Conde Nast Traveler Julv 29. 2020 Caitlin Morton Destination Miami 1.188.247 $2.234[Other DIGITAL
MSN Julv 29. 2020 Caitlin Morton D Miami 67,151,556 $126,245 | Other DIGITAL
Weird Worm Julv 30. 2020 Bo Halkov Destination Miami 9.400 $18 |Other BLOG
Edible South Florida Julv 30. 2020 N/A Communitv Resilience/Recoverv: Culinary 4,767 $9 [Other DIGITAL
Nables Dailv News Julv 31. 2020 Laura Lavden Communitv Resilience/Recoverv 170,757 $321 |Other DIGITAL
MTLTimes.com July 8, 2020 N/A Arts & Ci i & Heritage Neighbourhoods 10.000 $93| Proactive Pitching DIGITAL
TheSuburban Julv 9. 2020 N/A Arts & Culture/Multicultural & Heritaae Neiahbourhoods 50.000 $463| Proactive Pitchina DIGITAL
Narcity July 14, 2020 Tate Jacaruso Destination Miami 1.440.169| $2.700{ Other DIGITAL
CitvTV. Julv 22. 2020 Natalie Preddie Arts & Culture/Multicultural & Heritaae Neighbourhoods 850.000 $40.000) Proactive Pitchina BROADCAST
Narcity July 23. 2020 Kareem Gantt ination Miami 1.039.617 $2.000{ Other DIGITAL
Travel Industrv Todav Julv 28. 2020 N/A Arts & Culture/Multicultural & Heritaae Neiahbourhoods 50.000 $463| Proactive Pitchina DIGITAL
DRIFT July 29. 2020 Kaitlin Narciso Arts & Ci i & Heritage Neighbourhoods 550.000 $5.088| Proactive Pitching DIGITAL
DRIFT Magazine July 30, 2020 Kaitlin Narciso Culinary 550,000 $5,088| Proactive Pitching DIGITAL
$750
Miami Herald (PRINT) 6/29/2020 | Staff Runs dedicated feature on Miami Shines. 27,401 PROACTIVE OUTREACH |DIGITAL PRINT
$250
Florida Trend 6/30/2020| Staff Included a blurb of Hotel occupency shared by the Miami Herald in the July issue. 54,230 PROACTIVE OUTREACH PRINT
Hosbitality Uparade Julv 28. 2020 [viA [mice 3,632] $7 [Other [DIGITAL
Hotel Online July 28, 2020 |Chioe Phelps [mice 24,253| $46 | Other |DIGITAL
c ) South Magazine July 28. 2020 [ Marcia Bradford [mice 376] $3 | Proactive Pitching [DIGITAL
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With no indoor dining, Greater Miami CVB looks to
spice’ things up

July 28, 2020

MIAMI-DADE COUNTY, Fla. — In response to new
emergency orders prohibiting indoor dining in Miami-
Dade County restaurants, the Greater Miami Convention
& Visitors Bureau (GMCVE) is looking to 'spice’ it up.
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The GMCVEB has adapted the Miami Spice Restaurant —
program to promote those participants are offering to-go With emergency orders prohibiting indoor dining in
; oy ; : . hdiami and Dad unty, The Greater Miami CVB has
as well as outdoor dining for their prix-fix meals which BEani o Ty e faredic ral Miz:bas
adapted the Miami Spice Restaurant program to
include appetizer, main course, and dessert for $25 e —— S ————
lunch/brunch and $39 dinner. outdoor dining for their prix-fix meals which include
appetizer, main course, and dessert

The new Miami Spice options complement the existing

and award-winning Miami Eats program developed by the

GMCVE in April when local restaurants experienced their first wave of closures. The program was recently
recognized for promoting hundreds of restaurants’ takeout and delivery services throughout Greater Miami
and the Beaches.

More than 100 restaurants are participating in Miami Spice with an outdoor dining option and more than
60 are now offering Miami Spice To-Go. The Miami Spice webpage offers easy to use filters allowing users
to search participating restaurants by neighborhood and cuisine type as well as those offering to-po
MENUS.

A similar approach is used with the Miami Eats webpage, which provides a list of more than 1.200
restaurants offering takeout and delivery of their standard menus. Miami Eats calls on residents to order
out to ‘help out’ the local restaurant industry by calling them directly to place their orders to avoid fees
whenever possible.

"Miami Spice To-Go and Miami Eats are both examples of GMCVB programs created in record-time to
respond to the travel and hospitality industry’s urgent need to stimulate business during the COVID-19
pandemic” said William D. Talbert, ll, GMCVB president and CEO. "Miami-Dade County's travel and
hospitality industry is the top employer in the community and the GMCVB is committed to generating
business for the industry in a responsible and safe way during these unprecedented times.”

This year, Miami Spice is free to all GMCVEB partners, while Miami Eats is free and open to all Miami-Dade
County restaurants regardless of location, cuisine, or price point
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The Summer of the Drive In;: Where
to Watch Those Blockbuster Movies
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The drive-in movie theater — an American Great Depression-era
creation that celebrated its 8/7th birthday this month — is having a

return-to-glory moment in the Covid-19 era.

Auto-parts salesman Richard Hoellingshead debuted the concept on 6 June
1933, when he opened the world's first drive-in theater in Camden, New
Jersey. It fast became a hit. By the 1950s, the number of drive-ins had
swelled to more than 4,000, some with lots for thousands of cars, and the
concept had become a part of American culture.

Having peaked in the 1960s, however, they began a long, slow slide into
oblivion. By the time 2020 rolled around, numbers were down to the 200s,

But now, in the summer of Covid-19, the drive-ins that do still exist in the US
are more popular than ever. Beyond the nostalgia factor that everyone
seems to be craving right now, the business model fits perfectly in this era
of social distancing and face masks.

Existing theaters are seeing record numbers (while still enforcing social
distancing mandates), and pop-up theater experiences in stadiums and
parking lots from Miami to St Louis are also appearing.

Here are some top spots to catch a drive-in flick across the US this summer.

St Louis

St Louis is taking the drive-in to a new level with Drive in 5t Louis, located
on the site of the former St Louis Mills Mall. The venue is hosting drive-in
movie and live concert experiences this summer in an effort to help people
“get back to being social, while still social distancing.” The events, which
require you to stay in your car with sound piped in through the vehicle’s
radio, often combine music and a movie — on 2 July you can catch the Steve
Ewing Band paired with the Blues Brothers (1980) movie. Later in the month
it's a Grateful Dead cover band followed by a screening of The Big
Lebowski (1998).

Denver Area

Opened in 1972, the 88 Drive-in Theatre is the Denver Metro area’s last
original drive-in still standing. It shows at least two features a night — recent
flicks included Jumanyi (1995) and Fantasy Island (2020) — using a high-end
digital projector. Admission is just $9 per person (children aged 12 and
under are free) and vehicles are parked by size, so you don’t have 1o worry
about a truck blocking the view from your hatchback.

About an hour north of Denver in the college town of Fort Collins, you'll find
another OG. The Holiday Twin Drive-In has been showing movies since the
1960s and has been owned by the same family since 1879. It shows double

features each night and also puts on special events.

With indoor theaters in
many places still closed
due to coronavirus, drive-
ins have seen arise in
attendance © Josh Brasted
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Around Los Angeles

Set on a 6/-acre (27-hectare) plot in Montclair, about 45 minutes east of Los
Angeles, Mission Tiki Drive-In Theatre has been in business since 1956,
when it cpened at a single-screen drive-in. By 1975, the Polynesian themed
theater was so popular it had expanded to four screens. In 2006, it received
a modern overhaul that upgraded sound systems to ru